DRAFTWOOD Inc. Franchise - Source Differentiated Identity -
The purpose of this brand name is to define and identify the products of this work to be from different sourcing methods than conventionally sourced products. A problem with the FSC certification process is that it is not differentiated as being that different from conventionally sourced forest products.  

The word “sustainable” itself is compromised. The Conventional Forest Products Industry created the “Sustainable Forestry Initiative” to green wash current practices and dilute the validity of Forest Stewardship Council even to the point of their logo resembling the FSC logo. 

These two points are basic ways we differentiate our products from all others. We promote Restorative Forestry, based on the fact that the quality of material produced from most forests is declining. We don’t understand how it can be sustainable and declining in quality at the same time. We believe that in order to have a chance at being truly sustainable - the forestry will have to be restorative. That silvicultural approach or way of growing and harvesting trees combined with the choice of animal powered extraction is the basis of true differentiation in the markets for forest products. Our logo is older and unique from FSC. Draftwood is local and community based. 
The Draftwood Franchise program will create a marketing strategy and system for all practitioners working within the principles, criteria and guidelines in the manual and agreements. This system will connect all the practitioners into a marketing group that benefits from the ultimate Source Differentiated Identity.         

